
HILLINGDON YOUTH SURVEY: July 2020 

 

There are 35 questions. The average time taken to answer the survey is 24 minutes which would 

suggest the young people are putting a lot of thought into their answers. 

 

 

 

• a range of ages 

• a range of locations with a sizeable proportion from outside the borough 

• the majority being female 

 

 

 



 

 

 

• a valuable indication of activities they enjoy and likely want more of in the future 

 

 

 

 



 

 

 

• even although schools offer many activities, the majority of activities undertaken are not 

schools based 

• a proportion of these activities are outside the borough, as would be expected 

 



 

 

• even although there are clear views of what should be in a YPC, the vast majority have never 

been to one. This must therefore raise questions about the reach and draw of the centres 

and how effective they are 

 



 

• a small but important number did not feel safe when they visited a YPC 

• a surprisingly large proportion is involved with uniformed groups 

• there is interest in both the DoE and Youth Council 

 

 

 

 



 

 

• can it be assumed that most young people have either not heard of the National Citizens 

Service and the Youth Parliament – or see no value? 

• there is a clear requirement for careers advice 

 

 

 

 

 

 

 



 

 

• there seems to be a positive outlook for the future, which would suggest media hype is 

unfounded 

• the overwhelming majority believe they have options for the future 

• Q22 is free text 

 

 

 

 

 

 

 



 

• young people want to communicate more 

• the role model text would suggest strong family links 

• homelife for many is good to reasonable but with a small minority saying it isn’t – a prime 

reason to create a more suitable service offer 

 

 

 



 

 

• the majority experience some form of loneliness 

• the majority have either direct or indirect experience of bullying 

• the majority know where to find advice … but some do not. This is a clear area for targeted 

advice / communication 

 



 

 

• the majority can be seen to be content with the current and potential future, but there is a 

troubling minority who feel they are prevented from accessing services, and some being 

afraid 

 

 

 

 

 

 

 



 

• there is a clear need for real life skills 

• as expected, social media is a major role in the lives of young people 

 


